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Fashion Roundtable continues to 
successfu l ly engage with the key issues 
facing our sector.  In 2021 their Brexit 

report and continued engagement with the 
Government a l lowed the fashion industry 

to ensure its  voice was heard in these 
chal leng ing t imes.  I  care passionately 

about our world leading ta lent and 
ensur ing that the fashion industry I  have 

worked my entire career to promote,  has a 
seat at  the table.  I  bel ieve that Fashion 

Roundtable has been key to achiev ing that.

-
Harold Ti l lman CBE

For mer Cha i r  of  the Br i t i sh Fash ion Cou nci l

Fashion Roundtable is the leading think tank  

for the fashion industry, improving the sector by  

impacting public policy on education, inclusion, 

ethics, sustainability and business.

We collaborate with the UK Government and 

Parliament to create prosperity for business, people 

and planet. As the Secretariat for the All-Party 

Parliamentary Group (APPG) for Textiles and 

Fashion and the APPG for Ethics and Sustainability 

in Fashion, we are uniquely placed to advocate on 

behalf of the industry.

Fashion Roundtable have consistently been the 

first to address the challenges of Brexit, Covid-19, 

climate change, exploitative working practices  

and inclusion in fashion. We use our platform to 

highlight inequalities across the fashion industry 

and to effect long-lasting social, business and 

environmental change.
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across multiple levels of the industry, from modelling 

to the board room.

Our #CleaningUpFashion report for the APPG for 

Ethics and Sustainability in Fashion, was well received 

by the Government, parliamentarians and industry 

leaders. Our findings offer clear, evidence-based 

recommendations that deal with the causes and 

symptoms of a sector with massive market  

responsibility, that clothes us all and is global in its 

economic, environmental and social significance. 

At the start of 2021 we launched the #dontmake-

fashionhistory campaign reaching over 2.2bn 

media coverage, with reports across global as  

well as national media, from The New York Times  

and Liberation, Stern and the BBC, Financial Times, 

Sunday Times, Daily Mail and many more. 

This campaign led to a meeting with a Government 

Minister to address the fashion industry’s issues  

with Brexit. We also wrote and published the 

follow-up to the only fashion-focused policy report 

addressing Brexit impacts on the industry, including 

voices from all levels of the fashion industry via 

survey and events engagement.

Our ‘Representation and Inclusion in the Fashion  

Industry’ report for the APPG for Textiles and 

Fashion is the first report of its kind with a fashion 

industry focus, addressing the structural issues and 

generating the impactful policy solutions for a more 

diverse and inclusive sector. The paper introduced 

recommendations to both industry and government 

to address the barriers to diversity and inclusion 

The papers garnered coverage across BBC, 

Drapers, Vogue Business, Forbes, the  

Financial Times, The Guardian, The Sunday 

Times, WWD, Grazia, Business of Fashion, 

DAZED, Fibre2Fashion, SHOWstudio, The  

Industry.Fashion, EcoTextile News, AnOther 

FashionUnited, and Fashion Network.

In advance of COP26, we led on a campaign 

uniting the 50 members of the fashion industry 

and civil society organisations including Eco-Age, 

Fashion Revolution, Sustainable Angle and CSF. 

The letter highlighted the integral role and impact the 

fashion industry can play in addressing net zero and 

climate change goals, should leaders recognise this 

importance and act accordingly to encourage and 

pursue change. The letter had over 

65 leading industry signatories.

On top of these campaigns, 

Fashion Roundtable successfully 

lobbied the trade union  

@bectuunion, to add union  

representation for Fashion  

Assistants and Stylists; had  

some incredible guests on our 

#FrontRowtoFrontBench podcast 

series; and continued to push on 

policies to better the industry for everyone.

We are proud of all that we achieved in 2021  

despite the challenges and will continue to fight for 

an industry that is prosperous for business, people 

and the planet in 2022 and beyond.

The APPGs have provided me with information that has enabled me to, most 
importantly, engage with senior pupils at local Falkirk schools on the whole 
supply chain, unethical  fashion practices, and in turn these pupil 
representatives, when interviewed at COP26, The New York Times venues by 
broadcasters, spoke on how the fashion industry had to change its practices.
–
John McNal ly MP Member of the Env i ron ment Aud it  Com mit tee and the A PPG for Tex t i les and 

Fash ion and Eth ics and Susta inabi l i ty in Fash ion A PPG
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500+ 

 ORGANISATIONS 
RE ACHED

2.2 billion
GLOBAL MEDIA  

RE ACH FOR  
DON’T MAKE FASHION 
HISTORY CAMPAIGN  
AND MEETING WITH 

GOVERNMENT MIN ISTER

2
R E PORTS LAU NCH E D 

CLEANING UP FASHION 
AN D

 REPRESENTATION & 
INCLUSION PAPER

2 

T&F APPG
ROUNDTABLES

241,601  

PEOPLE M ET TH ROUG H 
OU R SOCIAL M E DIA 

CAM PAIG NS

145+ 
ARTICLES AND MENTIONS 

IN THE MEDIA

 
EVI DE NCE G IVE N AT DCMS 

SE LECT COM M ITTE E 
SESSION ON  

EU VISAS AND TRAVEL  
FOR CR EATIVE WOR KE R S

ACH I EVE D  
UNION REPRESENTATION  

FOR FASH ION STYLISTS 
AN D FASH ION  
ASSISTANTS

17 million
R EACH E D TH ROUG H 
ADDITIONAL PR ESS  

AN D M E DIA  
APPEARANCES

M E ETI NG WITH M I N ISTE R 
SCU LLY, BARON ESS LOLA 
YOU NG AN D CATH E R I N E 

WEST, M P (ESF APPG 
CO-CHAI R S) ON  

GAR M E NT ADJ U DICATOR

WE PE N N E D AN OPE N 
LATE R TO WOR LD 

LEADE R S AH EAD OF 
COP26  ALONGSI DE 

FASH R EV, ECO AG E, CSF, 
CO, SUSTAI NAB LE ANG LE 

AN D 50+ FASH ION 
I N DUSTRY S IG NATOR I ES

 
ESF APPG MEETING  

ON TH E 
I NTRODUCTION OF  

FASHION WATCHDOG
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In 2021, Fashion Roundtable launched two  
policy papers, via the ESF and T&F APPGs, on

 
 

#Cleaning up fashion

and

#Representation & Inclusion

These two papers were the culmination of two years of 
research, evidence gathering, interviews and analysis.

#Representation & Inclusion

#Cleaning up fashion

F A S H I O N  R O U N D T A B L EI M P A C T  R E P O R T
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43% 
of respondents chose the top level of concern 

when asked how problematic they believed the 

issue of Modern Slavery in the UK was.

53% 
of respondents expressed a clear preference for 

a focus on onshoring. 30% noted the benefits  

that onshoring could provide but recognised 

the complexity of such a move for the impacts  

both in the UK and globally. Many highlighted  

the need for fair wages and better work  

environments in the UK in order for onshoring 

to work. Others raised the issue of the negative 

impact onshoring could have on the current 

garment workers in global supply chains.

72% 
of respondents self-certified at the top level  

of concern about the climate crisis.

24.5% 
of respondents self-certified at the top  

level of concern about the impact of  

COVID-19 on their business.

33% 
Surprisingly, only 33% of respondents explicitly 

mentioned Government action when asked 

what changes need to be made to work toward 

a more sustainable future in the fashion  

industry. Conversely, 58% of responses  

highlighted an industry recommendation.

69% 
responded positively when asked explicitly  

whether Government support should be  

provided to embed sustainability into business 

practice, 110 respondents gave the above  

feedback, ranging from a broad array of  

industry leaders to consumers.
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C L E A N I N G 
U P  FA S H I O N

The Cleaning Up Fashion report utilised 9  

evidence sessions, bringing together 13 politicians,  

350 individuals, 150 organisations, 25 experts, 

and 95 organisations and individuals submitted 

evidence. In doing so, the report examines the 

combined issues of worker exploitation, climate 

change and offers sustainable solutions to support 

sector transformation towards net zero and the 

levelling up agenda. The report then offers clear, 

evidence-based recommendations that deal with 

the causes and symptoms of a sector with massive 

market responsibility, that clothes us all and is 

global in its economic, environmental and social 

significance. Key recommendations included:  

the introduction of a garment adjudicator and the 

need for incentives for onshore manufacturing.

This is not an official publication of the House of Commons or the House of Lords. It has not been approved by either House or it's committees. All-Party Parliamentary 
Groups are informal groups of Members of both Houses with a common interest in particular issues. The views expressed in this report are those of the group.

appg

C L E A N I N G  U P 
FA S H I O N

R E P O R T
J U L Y  2 0 2 1

A L L - P A R T Y  P A R L I A M E N T A R Y  G R O U P 

F O R  E T H I C S  A N D  S U S T A I N A B I L I T Y  I N  F A S H I O N

W H AT  T H E Y  S AY
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83%
of our evidence submissions believed that  

the government should play a role in  

demanding better representation and  

inclusion in the fashion industry.

88.1%  

of those surveyed believed that images pro-

duced by the fashion industry do not represent 

a spectrum of different bodies and identities

68%  

of those surveyed stated that they had experi-

enced or witnessed discrimination in the fashion 

industry based on appearance or beliefs, with 

the largest group of those surveyed saying 

this was based on body image at 73.4% with 

ethnicity being the next highest reason at 49.2%, 

followed by age at 48.6%, disability at 48%, gen-

der at 27% and religious expression at 17.6%.

90.5%  

of those surveyed stated that if a fashion brand 

has a good reputation for being inclusive (i.e. 

catering to marginalised people and showing a di-

verse range of bodies in adverts), then this would 

motivate them to purchase from those brands.

87.5% 

of those surveyed do not feel represented in 

advertising campaigns, fashion shoots and on 

the catwalk.

94.4%  

of those surveyed think it is important to see 

bodies like their own reflected in media images.

83.7%  

of those surveyed stated that if a fashion brand 

is shown to be non-inclusive, this would impact 

on their decision to shop with them.

76%  

of those surveyed believe that fashion imagery 

should combine fantasy with real life, only 

4% believe that the imagery should be purely 

fantasy and 16.3% believe that fashion imagery 

should be based purely on real life, showcasing 

diverse selfhoods.

82.8%  

of those surveyed believed that the government 

should play a role in demanding better inclusion 

and representation from the fashion industry.

This is not an official publication of the House of Commons or the House of Lords. It has not been approved by either House or it's committees. All-Party Parliamentary 
Groups are informal groups of Members of both Houses with a common interest in particular issues. The views expressed in this report are those of the group.

R E P R E S E N TAT I O N 
&  I N C L U S I O N

I N  T H E 
FA S H I O N  I N D U S T R Y
# A R E Y O U R E P R E S E N T E D

R E P O R T

appg

ALL-PARTY PARLIAMENTARY GROUP

B Y  T H E

A L L - P A R T Y  P A R L I A M E N T A R Y  G R O U P  F O R  T E X T I L E S  A N D  F A S H I O N

J U L Y  2 0 T H  2 0 2 1

The Representation and Inclusion in the Fashion 

Industry report, from the Textiles and Fashion APPG 

hosted 5 parliamentary evidence sessions,  

which included submissions from designers and 

creative directors, models and model agents, and 

fashion educators; written evidence submissions; 

as well as a survey with over 337 respondents, 

ranging from fashion professionals to students and 

consumers. The report looked at the role of the 

fashion professional and the impacts which a lack of 

diversity and inclusion has, not only on the individual, 

but also the economic impacts on the business 

revenue of a brand and on the wider economy.  

The report also offers solutions to address the 

social, cultural and far-reaching implications of a less 

inclusive fashion industry, including: the appointment  

of a senior civil servant that coordinates and leads on 

the UK government’s policy on the fashion industry,  

legislating for large corporates to make reporting on 

recruitment and pay pertaining to ethnicity, gender, 

and ability mandatory, and a recommendation to 

industry to review diversity practices.

W H AT  T H E Y  S AY
R E P R E S E N TAT I O N

A N D  I N C L U S I O N
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Fash ion  Rou ndtable  has  u n iquely  add ressed a nd led  the  way on 
d iscussing  the  impact  on  the  fash ion  indust r y  of  the  issue  of  d ivers i ty 

a nd inclus ion.  Unfor tu nately  w ithout  more  voices  a nd rea l  cha nge,  
one  voice,  ou r  voice,  i sn’t  s t rong enough to  ma ke a  rea l  d i f ference  
a nd the  necessar y  st r uctu ra l  cha nge.  T he  reason  being,  the  laz y 

at t i tude  of  g iv ing  token ist ic  se lect ions  of  t a lent  a  cha nce,  a nd not 
rea l ly  a l low ing  the  most  ta lented  in  the  door.  For  no  other  reason  tha n 

to  avoid  R EA L compet it ion ,  to  a l low d iverse  ta lent  adva ncement .  
Someth ing  Fash ion  Rou ndtable  is  fou nded on  a nd com mit ted  to. . .

– 
Karen Binns

Fash ion Director,  Fash ion Rou ndtable 
Member of the Br it ish Fash ion Cou nci l 's  Divers i ty & Inclus ion Steer ing Com mit tee
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Tr uth f u l ly,  we have  on ly  scratched the  su r face  when i t  comes  to  
t ack l ing  Representat ion  a nd Inclus ion  in  i t s  ent i rety. 

We fou nd that  i t  i s  much  more  about  cu l tu re,  h istor y,  b ias  a nd  
i ng ra ined menta l i t ies  tha n  what  may look  ‘pret ty’  i n  a  fash ion 

ca mpaig n ,  but  i t  goes  w ithout  say ing  that  research  l ike  th is  
impacts  on  rea l  people  a nd rea l  l ives  on  a  da i ly  basis .

 T h is  mea ns  that  the  work  is  v i ta l ,  a nd  as  la rge  a nd d i f f icu l t  
as  i t  may be  –  i t  i s  non-negot iable.

– 
Davina Appiag yei

Pol icy Researcher,  Fash ion Rou ndtable
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To kick off 2021, Fashion Roundtable led the  

fashion industry in a campaign to demonstrate the 

wide impacts of Brexit on the sector.

Our #dontmakefashionhistory open letter to  

government had over 450 signatories across the 

fashion industry and a media reach of 2.2bn, high-

lighting just how impactful these changes have been, 

and will continue to be, to the fashion community 

if not rectified. We demonstrated that the industry 

can unify in one voice and can offer policy solutions 

to help our industry thrive. This led to a one-to-one 

meeting with the relevant government minister to 

understand the needs of the industry.

Since this campaign work in the first quarter of 2021, 

Fashion Roundtable’s fashion industry policy work 

made strides, providing evidence to the DCMS 

select committee on freelance creative work and 

travel in the EU, briefings across BEIS, DCMS, 

the House of Commons and Lords representing the 

need for garment workers to be added to the SOL, 

reinstatement of the VAT Res, pushing forward 

the start date of Craft and Design T-Levels, 

scrapping red tape, and more. All of which were 

made as recommendations from May’s Follow-up 

Brexit report.

Fashion Roundtable has united on these topics  

with other industries in the creative sector, including 

the music industry. Creative work across the board 

has been damaged by the Brexit deal, and the  

contribution of creatives to the UK economy, 

£111bn in 2018, and to build all the creative sectors 

up, will build fashion, the biggest creative contributor 

to the economy, up along with them.

B R E X I T  R E P O R T  
A N D  C A M PA I G N

In  a  wor ld  of  Brex it  chaos ,  
lack  of  i n for mat ion  a nd  

pol i t ica l  s t a nces  -  the  c la r i t y  
a nd  suppor t  we fou nd a mongst  

the  Fash ion  Rou ndt able  -  
s t reng thened ou r  deter m inat ion  

to  keep going  a nd cont inue  
to  produce  a nd desig n  

a nd ret a i l  i n  th is  cou ntr y. 

– 
Isabel Et tedg ui

CEO Con nol ly
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59% 77% 25% 91% 39% = 125.8

36% 75% 69% 68% 66% 59% 58% 48% 41% 57% = 264.3

I N D U S T R Y  E N G A G E M E N T  A N D  S U R V E Y

59% 
are concerned 

about the 
impact of Brexit 

on the UK’s 
reputation as a 

fashion hub

58% 
are concerned 
about red tape

48% 
are concerned 

about the 
decision to end 
the VAT Retail 

Export Scheme

41% 
are concerned 
about garment 

workers not 
being added to 

the SOL

59% 
say Brexit has
impacted their 
business since 
the end of the 

transition

77% 

said they expect
to be affected 
post-lockdown

25% 

said they have 
considered  

relocating all or 
part. A further 
15% said they 
might consider 
relocating all 

or part of their 
businesses

91% 

say they want a 
visa that allows 
creative access 
to EU countries 

cheaply and 
quickly

39% 

said if offered 
tax relief they 

would be more 
likely to localise 
manufacturing 
with a further 

39% saying they 
might consider  

onshoring

 I S S U E S  O F  M O S T  C O N C E R N

 P R I N C I P L E  R E S U LT S

57% 
are concerned 

about the  
impact of Brexit 

on workers 
rights

59% 77% 25% 91% 39% = 125.8

36% 75% 69% 68% 66% 59% 58% 48% 41% 57% = 264.3

F
A

S
H

IO
N

 R
O

U
N

D
T

A
B

L
E 13

59
%

 7
7%

 2
5%

 9
1%

 3
9%

 =
 1

25
.8

36
%

 7
5%

 6
9%

 6
8%

 6
6%

 5
9%

 5
8%

 4
8%

 4
1%

 5
7%

 =
 2

64
.3

IN
D

U
S

T
R

Y
 E

N
G

A
G

E
M

E
N

T
 A

N
D

 S
U

R
V

E
Y

59
%

 
ar

e 
co

nc
er

ne
d 

ab
ou

t t
he

 
im

pa
ct

 o
f B

re
xi

t 
on

 th
e 

U
K

’s
 

re
pu

ta
tio

n 
as

 a
 

fa
sh

io
n 

hu
b

58
%

 
ar

e 
co

nc
er

ne
d 

ab
ou

t r
ed

 ta
pe

48
%

 
ar

e 
co

nc
er

ne
d 

ab
ou

t t
he

 
de

ci
si

on
 to

 e
nd

 
th

e 
VA

T 
R

et
ai

l 

E
xp

or
t S

ch
em

e

41
%

 
ar

e 
co

nc
er

ne
d 

ab
ou

t g
ar

m
en

t 
w

or
ke

rs
 n

ot
 

be
in

g 
ad

de
d 

to
 

th
e 

S
O

L

59
%

 
sa

y 
B

re
xi

t h
as

im
pa

ct
ed

 th
ei

r 
bu

si
ne

ss
 s

in
ce

 
th

e 
en

d 
of

 th
e 

tr
an

si
tio

n

77
%

 

sa
id

 th
ey

 e
xp

ec
t

to
 b

e 
af

fe
ct

ed
 

po
st

-lo
ck

do
w

n

25
%

 

sa
id

 th
ey

 h
av

e 
co

ns
id

er
ed

  
re

lo
ca

tin
g 

al
l o

r 
pa

rt
. A

 fu
rt

he
r 

15
%

 s
ai

d 
th

ey
 

m
ig

ht
 c

on
si

de
r 

re
lo

ca
tin

g 
al

l 
or

 p
ar

t o
f t

he
ir 

bu
si

ne
ss

es

91
%

 

sa
y 

th
ey

 w
an

t a
 

vi
sa

 th
at

 a
llo

w
s 

cr
ea

tiv
e 

ac
ce

ss
 

to
 E

U
 c

ou
nt

rie
s 

ch
ea

pl
y 

an
d 

qu
ic

kl
y

39
%

 

sa
id

 if
 o

ffe
re

d 
ta

x 
re

lie
f t

he
y 

w
ou

ld
 b

e 
m

or
e 

lik
el

y 
to

 lo
ca

lis
e 

m
an

uf
ac

tu
rin

g 
w

ith
 a

 fu
rt

he
r 

39
%

 s
ay

in
g 

th
ey

 
m

ig
ht

 c
on

si
de

r  
on

sh
or

in
g

 I
S

S
U

E
S

 O
F

 M
O

S
T

 C
O

N
C

E
R

N

 P
R

IN
C

IP
L

E
 R

E
S

U
L

T
S

57
%

 
ar

e 
co

nc
er

ne
d 

ab
ou

t t
he

  
im

pa
ct

 o
f B

re
xi

t 
on

 w
or

ke
rs

 
rig

ht
s

59
%

 7
7%

 2
5%

 9
1%

 3
9%

 =
 1

25
.8

36
%

 7
5%

 6
9%

 6
8%

 6
6%

 5
9%

 5
8%

 4
8%

 4
1%

 5
7%

 =
 2

64
.3

P 2
I N D E X
 

P 3  
W H O  W E  A R E

P 4  
2 0 2 1 :  
A  Y E A R  I N  R E V I E W

P 5  
K E Y  
A C H I E V E M E N T S

P 6 
R E P O R T  
L A U N C H E S

P 1 1 
B R E X I T  R E P O R T 
A N D  C A M P A I G N

P 1 2  
I M P A C T

P 1 4 
N E X T  S T E P S

https://www.fashionroundtable.co.uk/


F A S H I O N  R O U N D T A B L E
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I M P A C T  R E P O R T

2021 was a very busy year for 

Fashion Roundtable. We started the 

year with our Don’t Make Fashion 

History campaign, which highlighted 

the concerns of the sector as the UK 

left the EU. This campaign had a 

phenomenal global response, with 

media and press reports from all over 

the world and led to a meeting with 

the Minister for Small Business.

I was delighted that Bectu agreed 

to add fashion stylists and fashion 

assistants to their union 

representation. This is something I 

have been campaigning for since I 

launched Fashion Roundtable and I 

hope that with time, this helps 

eradicate the non-payment and 

workplace abuses which sadly have 

been all too common for all too long.

We held evidence sessions and 

gathered data for our two  reports 

published in July 2021 for both of the 

APPGs we work as secretariats for: 

Cleaning Up Fashion, co written 

with Professor Dilys Williams 

addressing the social and 

 sustainable impacts and offer  

solutions for the fashion industry  

and Representation and Inclusion 
in the Fashion Industry led by Dr 

Royce Mahawatte and Davina 

Appiagyei. Reports I believe we can 

be proud of and which shine a light 

on where the industry is and where it 

needs to go. 

2021 was not a year of IRL events 

for Fashion Roundtable, something I 

hope we can restore to our calendar 

in the coming year, but with our 

newsletters, webinars and online 

events, I hope that we helped as 

many businesses and fashion 

creatives as possible realise their 

potential in such challenging times.

-
Tamara Cincik  
CEO and Fou nder,  Fash ion Rou ndtable
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Socia l  med ia  p lays  a  huge  ro le  i n  com mu n icat ing  ou r  idea s  a nd  goa l s  for  the  fa sh ion  i ndust r y. 

 

Fashion Roundtable’s campaigns landed f irmly on social media in 2021. Our more popular posts reached 

impressions of up to 12K and above - a testament to our strong brand, messaging and topical research. 

Ou r  pol icy  resea rch  on  Brex i t ,  C lea n ing  Up Fa sh ion  a nd  Represent at ion  a nd  I nc lus ion  rema ins 

u n iquely  g rou ndbrea k ing,  d raw ing  i n  spect ator s  f rom the  fa sh ion  i ndust r y  a nd  beyond .  

Ou r  shor t  ter m ca mpa ig ns  l i ke  the  ca l l  to  wor ld  leader s  for  COP26 ga r nered  ma inst rea m  

med ia  at tent ion  a nd  u n i ted  the  fa sh ion  i ndust r y  i n  a  shor t  space  of  t ime.  

T he  engagement  w ith  ou r  content  i s  orga n ic  a nd  g row ing  rapid ly,  p lac ing  Fa sh ion  Rou ndt able  

i n  a  s t rong  posi t ion  for  2022 .  Ou r  idea s  a nd  the  execut ion  of  ou r  com mu n icat ions  w i l l  cont inue  

to  go  f rom st reng th  to  s t reng th ,  I  a m cer t a in .

– 
Maliha Reza

Socia l  Media Manager,  Fash ion Rou ndtable
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I M P A C T  R E P O R T F A S H I O N  R O U N D T A B L E

In 2021, Fashion Roundtable continued to 

connect with fashion and policy communities 

online, bringing together more people than 

would have been able to attend events in person 

before, and opening up the potential to hear 

voices from across the world.

Now is the time for us to take forward that 

input, and push for the changes and innovations 

that will help the industry and its workers to 

thrive in a way that everyone is included, does 

not exploit people or resources, and is 

considered and sustainable.

2022 will see the follow-through on the key 

recommendations from the Cleaning Up 

Fashion, R&I, and Follow-up Brexit report.  

By engaging with ministers, members, peers, 

and governmental departments, bolstered by 

our connections across our industry, CSOs,  

and beyond, Fashion Roundtable will seek  

to put the mechanisms in place that will  

improve the industry across the board, for 

people and planet.
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